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To: Segelke, R F. 

From: S=Kerigan; G=Jack; l=J.; 0=msmail; P=rjrt; A=rjrx400; C=us 

Posted: 10/24/97 17:50 
Opened: 10/24/97 17:08 
Subject: SALEM Response 




Dear Ron, 

HI, my name is Jacj< Kerigan and I work on Direct Marketing for SALEM. 
Thanks for your comments. Let me try to answer. 

1. We have explored a continuity program on the new SALEM and are not 
pursuing it at this time due to cost and the fact that continuity doesn't 

ft our positioning at this time. SALEM has to build credibility among 
young adult (21-34) menthol smokers and we have determined that the best way 
to do that is from a "street up" approach rather than a big corporate "top 
down" approach. Once we are successful, the SALEM image should be 
desireable enough to merchandise. 

2. I didn’t quite understand point # 2. Is your suggestion to place the 
orb on the tip end of the filter i.e. in the postion wher Vantage uses the 
hole? Mark Labrecque may have responded to this one since he handles 
product. 

Thanks for the comments. Keep them comingl 
Sincerely, 

Jack 



CC: Young, Mark, Richards, M 

S=Willard; G=Yvette; O-msmail; P=ijrt; A=rjrx400; C=us 
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